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Socks in the City

Once upon a time, consumers could only find socks and hosiery in a spartan array of colors and styles. Merely practical in nature, legwear kept our feet and
legs warm and dry, but did listle else. Men had white tube socks for sport and black ribbed calf-length socks for dress; women had high-denier stockings
and bulky satin garter belts with clumsy metal clasps that never quite supported the sitken folds at thelr ankles. Fashion had no held over function
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